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Define the Box




Essence of Rotary

ou unite leaders from a variety ol
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BE THE SPEAKER




TELL OUR STORY
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OUR COMMUNITY PROJECTS
What it was
Who it helped
Why we did it

OUR GLOBAL PROJECTS
Why they are important

How we work together
Ask for help



Who Do We Know



Which Message Attracts?

otary International has 54,000

Ve are In 200 countries and regions

r

*  |n places rrom Albania to Zimbabwe

*  EXplore this site to learn more
about Rotary International
*  Projects Include water wells, human

nealth ana sanitation, nunger, the

environment, and eradicating polio.
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A Different Approach




VOLUNTEER

Rotary



Help Others to Succeed

* DO IT aSs a project

* Otfer your club members




Ask to have a display




Where can we volunteer?

Rotary



[0 positively Impact my community = 35.5%
0

For friendship 30.0%
etworking opportunities S.770

Personal & professional recognition 4.3%

Iraining opportunities 3.37%
To have positive impact globally 8.2%
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